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The Campaign for Wool was launched in Canada by 
TRH The Prince of Wales and The Duchess of Cornwall 
in Pictou, Nova Scotia during their 2014 Royal Tour.  The 
first Canadian Wool Week followed in the Fall of 2014.  

The Campaign is the Prince’s global endeavour to raise 
awareness of the unique, natural and sustainable benefits 
of wool, and currently runs across the world in 13 
different countries. 

The Campaign brings together major fashion designers, 
woolgrowers, retailers, manufacturers, artisans and 
interior designers from around the globe to celebrate 
wool’s endless myriad of uses – from luxurious fashion to 
home insulation to art. 

About The Campaign for Wool
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2019 Campaign Highlights

73% sell through 
on the capsule 
collection ahead 
of discounting

Events and partnerships in 
Toronto, Montreal, Vancouver, 
Quebec City and Ottawa
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42,612,890 earned media 
impressions 

Over 300,000 viewers of The New Voices in Wool 
Exhibition and the other sheep and wool related 
content sponsored by The Campaign at the Royal.
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Holt Renfrew Designer Capsule Collection

To celebrate Canadian Wool Week 
2019, the Campaign for Wool 
partnered with Holt Renfrew and 
three Canadian fashion design 
powerhouses to create a limited-
edition capsule collection. On 
sale from September 23 in select 
Holt Renfrew locations (Toronto, 
Vancouver and online), the 
collection features exclusive 
collaborations between fine 
British Mills (including Abraham 
Moon and Holland & Sherry) and 
Canadian designers LINE, SMYTHE 
and Mikhael Kale.
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New Voices in Wool Exhibition at the 
Royal Winter Fair

This is the third year The Campaign 
for Wool has partnered with The 
Royal Winter Fair in Toronto, the 
world’s largest indoor agricultural 
event. 

Located in the Fair’s Heritage 
Court, the “New Voices in Wool” 
exhibition featured textile work 
created by five artists from the 
Ontario College of Art and Design 
University (OCAD U) Material Art 
& Design (MAAD) program. The 
works included sculpture, wall-
hangings, rugs and garments that 
help to capture the versatility and 
beauty of wool. Art works were 
selected through a competitive, 
juried process.
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Sheep and Wool Programing at the Royal

The Campaign was the official 
sponsor of the Royal Winter 
Fair’s sheep and wool-related 
programing, including sheep 
shearing demonstrations which 
occured regularly throughout the 
run of the Fair. The programing 
which is very popular amongst 
the Fair’s 300,000 guests, aims to 
educate the public on the humane 
and sustainable processes involved 
in harvesting wool.
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Fashion Friday at the Royal Horse Show

The Campaign for Wool profiled 
its recent capsule collection with 
Holt Renfrew at the VIP opening 
reception at the Royal Horse 
Show on Friday, November 8. 
The Campaign’s CEO, designers, 
Advisory Council Chair John 
Muscat, and our celebrity 
Ambassador Melissa Grelo were 
interviewed in the ring just before 
the Horse Show’s title event to 
discuss the collection and share the 
Campaign’s message.
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The Royal Sheep Education Centre &
Public Wool Care Demonstrations

The Campaign is the sponsor of 
both a dedicated area teaching the 
Fair’s over 300,000 guests about 
wool’s amazing properties as well 
as public demonstrations on wool 
care.

Retail partner Ca Va de Soi presents 
a series of interactive and engaging 
demonstrations at different 
times during the Fair inorder to  
demystify what it takes to look after 
fine woollen knitwear and other 
clothing items. The demonstrations 
are run by CVDS’s own atelier’s 
from their own in-house care 
service Ca Va Bain.
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Media Highlights

Media Highlights  

Outlet: Star Metro Halifax
Headline: Why Netßix and Knit is my new 
Netßix and Chill 
Run date: November 18,2019  
Impressions Print: 149,000

Media Highlights  

Outlet: Star Metro Edmonton
Headline: Why Netßix and Knit is my new 
Netßix and Chill 
Run date: November 18,2019  
Impressions Print: 138,000
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Media Highlights  

Outlet: The Globe and Mail (print & online)
Headline: Style News
Run date: October, 5th, 2019 
Impressions (Print Saturday): 3,128,000 
Impressions Online: 11,817,442

Media Highlights  

Outlet: Trend Hunter
Headline: Fashionable British Wool-
Made Lines
Run date: September 21, 2019 
Impressions: 1,499,648
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Media Highlights  

Outlet: Everything Zoomer
Headline: Prince Charles Turns 71 in India 
as Harry, Meghan, William and Kate Send 
Birthday Wishes
Run date: November 14, 2019  
Impressions Online: 144,872 

Media Highlights  

Outlet: Global News Toronto 
Syndicated: Global News Thunder Bay
Run date: November 4, 2019  
Impressions Online: 520,4000
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Media Highlights  

Outlet: MSN.ca 
Headline: Celebrating National Wool Month 
Run date: November 5, 2019  
Impressions Online: 10,386,000

Media Highlights  

Outlet: The Weather Network
Run date: November 5, 2019  
Impressions Online: 375,000



24

Media Highlights  

Outlet: Beyond Fashion
Headline: Sustainable Fashion: High Riyal 
Highness The Prince of Wales The 
Campaign for Wool X Holt Renfrew
Run date: September 26, 2019 
Impressions: 10,351

Media Highlights  

Outlet: Everything Zoomer
Headline: Canadians Can Now Add Prince 
Charles’ Eco-Friendly Fashion to Their 
Wardrobe 
Run date: October, 11th, 2019  
Impressions Online: 144,872
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Media Highlights  

Outlet: FASHION Magazine
Headline: Line, Smythe and Mikhael 
Kale Design Limited Edition Wool 
Pieces for Holt Renfrew 
Run date: September 23, 2019 
Impressions: 154,710Media Highlights  

Outlet: The Toronto Star 
Headline: Why Netßix and Knit is my new 
Netßix and Chill 
Run date: November 13, 2019  
Impressions Online: 9,377,595 
Impressions Print: 1,931,000

Media Highlights  

Outlet: Global News Toronto 
Syndicated: Global News Thunder Bay
Run date: November 1, 2019  
Impressions Online: 520,4000
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Sponsors and Supporters



The Canadian Wool Council

A registered non-profit corporation, the 
Canadian Wool Council was created in 
2018 in order to support the delivery of The 
Campaign for Wool in Canada following it’s 
incubation by Prince’s Charities Canada.  
It is tasked with continuing the mission 
of the Campaign to promote education 
and understanding about wool and it’s 
natural and sustainable properties while 
also looking for opportunities to promote 
Canadian wool wherever possible.

In 2019, the Council began recruiting board 
members in order to expand the capacity 
of the organization. Those incoming board 
members will be formally on-boarded at 
the 2019 AGM but have already played a key 
role as advisors and volunteers in support 
of this year’s program of activities.  

Matthew J. Rowe
Chair and CEO 
The Canadian Wool Council

Incoming Board Members

Jessica Bentley-Jacobs
Hydro One

John Coutts, CPA, CMA
Epic Systems Corporation

Andreas Kyriakos
London School of Economics MSc Candidate

Astrid-Maria Ciarallo 
Toronto-Dominion Bank of Canada

Adria Minsky 
Maple Leaf Strategy Group

Braden Root-McCaig
Ontario Centres of Excellence

Advisory Council Chair
John Muscat 
LINE The Label

www.campaignforwoolcanada.org




