
1

THE CAMPAIGN FOR WOOL CANADA 
Wool Report 2020



2 3

FASHION - HOLT RENFREW CANADIAN 
DESIGNER CAPSULE COLLECTION

For the second 
year, The Campaign 
for Wool - Canada 
has partnered with 
fashion powerhouse 
Holt Renfrew, pairing 
leading Canadian 
designers with British 
wool to produce 
a limited-edition 
capsule collection.  
The collection 
features unique, 
exclusive pieces 
created by LINE 
and SMYTHE, and 
shines a spotlight on 
the magic of wool 
through garments 
which reflect 
everyday luxury, 
modern practicality 
and sustainability.  
The wool used in 
the collection comes 
from heritage British 
mills Harris Tweed 
and Abraham Moon.  
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In order to demonstrate 
a high-value-added use 
for domestic wool, The 
Campaign for Wool - 
Canada partnered with 
world-renowned interior 
design expert Sarah 
Richardson and custom 
handmade rug designers 
Creative Matters Inc., in 
creating the first collection 
of 100%, handcrafted, 
Canadian wool rugs. 
Consisting of two rugs and 
one runner, the collection 
embodies the rich beauty 
of wool in contemporary 
design, demonstrating its 
ability to transform living 
spaces through its aesthetic 
and technical qualities.  The 
collection was featured in a 
number of outlets including 
a piece by Architectural 
Digest.  The wool featured 
in this rug collection comes 
from the Briggs & Little Mill 
of New Brunswick, a family-
owned business that has 
been operating since 1857.

INTERIORS - 100% CANADIAN WOOL RUGS 

Celebrating 10 years of The Campaign for Wool, Manitoba 
Artist, Rosemarie Péloquin, was commissioned by The 
Campaign for Wool - Canada to create the first ever 
sculpture of His Royal Highness The Prince of Wales 
made completely out of Canadian wool.  The original 
sculpture is hand-needle-felted wool using Rambouillet 
and Dorset fleece from Alberta and Saskatchewan as 
well as wool from Merlin, a Wensleydale ram from Spirit 
Sands Shepherds in Manitoba. The piece stands at 22 in. 
(56 cm) on a piece of Elm; finished with a Osmo vegetable 
oil based finish. Mounted on a 5/16 metal threaded rod, it 
rests on a base of wool felt.

ART - SCULPTURE OF HRH
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The work of the Campaign’s delivery partner, The Canadian Wool Council (CWC) has also been 
growing this year.  These include two important initiatives:

Strategic Planning - Canadian Wool Industry Research

In partnership with the Dalglish Family Foundation, the Ontario Water Centre, Clearwater Farm 
and the University of Guelph, the CWC is undertaking a thorough examination of the qualities 
of wool, the role played by sheep farming in land/water management and an understanding of 
the challenges, opportunities and actionable solutions to create a sustainable wool industry in 

Canada.  The result will be a series of recommendations to advance a sustainable Canadian wool 
industry and chart the role of the CWC going forward in supporting that vision.

Sheep Farm Business Planning

Working with a private family and farm partner to develop a business plan for a best-in-class fibre 
sheep operation at the family’s farm north of Toronto.  The goal is to create an opportunity for 

Campaign demonstration projects, provide employment opportunities for young people looking 
to get into farming and create public engagement opportunities all while creating a self-sustaining 

agricultural business.

With more projects and partnerships 
than ever to reveal, The Campaign in 
Canada thought this was a time for 
more wool rather than less.  The result 
was an extension of our usual Canadian 
wool week to an entire month (and 
more) of celebrations.  We found that 
this format worked well and hope to 
repeat in the future.  As part of this 
work we also supported Canada’s 
participation in a global student 
exhibition organized by The Campaign 
in the form of a pair of felted wool 
cacti created by Toronto artist Amanda 
Perumal.  

WOOL MONTH 2020

THE CANADIAN WOOL COUNCIL

MEDIA

MEDIA RESULTS

MEDIA TYPE

Broadcast/Radio

Print 

Online/E-editions

Total Earned

65,000

12,649,947 

140,071,768

152,766,715

IMPRESSIONS# OF CLIPPINGS

1

17

61

79
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SPONSORS AND SUPPORTERS

The Canadian Wool Council, Official Canadian Implementing Partner of The Campaign for Wool

MATTHEW J. ROWE 
Chief Executive Officer and Board Member — Chair

JESSICA BENTLEY-JACOBS
Board Member — Secretary

ASTRID-MARIA CIARALLO
Board Member — Board Member-at-Large, Fashion & Communications

ANDREAS KYRIAKOS
Board Member — Board Member-at-Large, Governance

BRIAN BLACKBURN
Board Member — Treasurer

Advisory Board

JOHN MUSCAT
President, LINE the Label — Chair

ERIC BJERGSO 
General Manager, Canadian Cooperative Wool Growers — Vice-Chair

JENNIFER MACTAVISH
General Manager, Ontario Sheep — Vice-Chair

Advisors to the Board of Directors

ADRIA MINSKY
Special Advisor

JUSTIN MORIN-CARPENTIER
Special Advisor

BRADEN ROOT-MCCAIG
Special Advisor

JANE UNDERHILL
Special Advisor & Secretary, Advisory Board

AMBER WATKINS
Special Advisor

BOARD OF DIRECTORS
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